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Four reasons to attend a trade show
  Meet decision-makers 

  Improve sales productivity  

  Explore prospects 

 Communicate with the press and opinion leaders
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Tips & tricks for making your trade show a success

Before the show

  Create a budget and set goals

  Trade show participation is part of a company's overall strategy, as well as its marketing, sales and HR strategies.   

 Select trade shows that your company wants to attend, then choose your placement and area size

corresponds to your company's challenges in terms of business. Many companies now prefer to attend local trade shows with small exhibit areas 

-

 Seek assistance of trade show display and visual communication professionals 

-

vice provider questions on how to set up your stand and who will be involved. You may also request references and contact them.

 Create a brief for trade show display professionals

  What type of stand should you choose? We have divided stands into three categories based on their weight, volume and assembly 

  How many times will you use your stand?

elements, which will allow you to create exhibits ranging from 9 à 100m2.

  Which features do you need? Reception counters, storage, product displays, videos, customer meetings, brochure distribution....
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Going to a trade show? tips & tricks

  Invite your customers and prospective customers

  Trade show organizers provide free passes and distribute newsletters, which will allow you to easily inform your customers about your participation. 

Sales teams can also increase their scope of action by meeting with customers before and after the trade show for breakfast or dinner. Remember 

During the trade show

-

Lighting is very important as it puts the spotlight on your message. Environmentally-friendly LED solutions help conserve electricity.

 Brief your teams every morning

  Your team should be informed about your new products and services. A daily morning meeting before the show opens is a way to re-specify goals 

and answer questions that were asked the night before.

 Create buzz around your stand

  To capture visitors' interest, create buzz around your stand with training sessions, wine & cheese samplings and other attention-drawing events.

After the trade show

 Follow-up is the key to success

customers after the trade show and follow-up on each request individually. Ensure that each lead has been processed with a objective follow-up. You 

will then be able to gauge the show's success and decide whether or not you will attend it again in the future.

 Reuse graphics after the trade show

  Exhibition systems like Panoramic allow you to use portions of your graphics, which can be cut or re-sewn. The single-sided frame can be mounted 

on a wall, and the double-sided frame lets you create fabric backwalls, which are like mini-exhibition kits.
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